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Qualitative marketing research involves a natural or observational examination of philosophies that govern consumer behavior. The direction and structure of the research is often revised as new information is obtained, allowing the researcher to evaluate questions and subjects in a deep way. The quality of the research produced is strongly
dependent on the researcher's skills and is influenced by the researcher's virtue. Data Collection Qualitative Marketing Researchers Collect data that goes from the Focus group, case study, participation observation, innovation game and individual depth interview. Focus group The focus group is the technique of marketing research for qualitative
data that involves a small group of people (6-10) that share characteristics of common set (demography, attitudes, etc.) and participate in a discussion the predetermined topics led by a moderator. There are opportunities to perform focus groups using the Focus Group software. [1] There are many types of focus group, but they always involve
discussion between group (s). The problem of the focus group is the question of the dependence of the observer: the results obtained are influenced by the researcher or his own reading of the group discussion, raising validity issues. Non-verbal suggestions, which can contradict the views that participants articulate, are important and can be easily
lost if the researcher is not familiar with visual tips, body language and other non-verbal suggestions. [2] Qualitative case study Qualitative case study methodology provides tools for researchers to study complex phenomenon within their contexts. Because he only studies a case, so it is very close, in-depth. He contains high levels of internal validity
(until that point is able to say that no other variables, except the one that is being studied caused the result), but external validity is low. Customer behavior is a good example for qualitative market research. Participation observation Participation observation is assisting the behavior of the participants in the real-world configurations without trying to
manipulate their actions. [3] This method is high in external validity, but low in internal validity. Set of innovation innovation game refers to a form of primary market research developed by Luke Hohmann, where customers play a set of games directed as a means of generating feedback on a product or Service. A facilitator explains the game (s) to be
played (s) and controls the steps, monitors the participants' levels and manages the time. There are many types of innovation games such as 20/20 vision, me and my shadow, and buy a resource. Individual Depth Interviews Interviews, also IDIS calls, have been a full component of market research since their creation on every of 1920. This method is
useful when you wish information Detailed on the thoughts and behaviors of a person or want to explore new issues in depth. One can get unique points of each interviewee, and their answers will not be influenced by other people as in a focal group. In-depth interviews are held one in one between the interviewee and the interview through a phone,
carried out in person or through an online platform (increasingly common). The main advantage of the in-depth interviews is the amount of detailed information provided in comparison with other methods of data collection, such as surveys. Another advantage is to achieve interviewed that are geographically dispersed, which can not occur in a focal
group. This method is often used to refine future surveys or provide context to future studies. The main disadvantage of in-depth interviews is time to drive, transcribe and analyze. Such, this method could have higher costs associated with it than other men. [4] [5] Uses qualitative market research is often part of the research methodology, including
telephone surveys and consumer satisfaction surveys. We apply qualitative market research when: new generation and development of ideas of products investigating or or Product / Service / Marketing Positioning Strengths and weaknesses of strategic products / Dynamic brands Understanding Dynamic purchase decision Studying reactions are
advertising and relationship campaigns Public, other marketing communications, graphic identity / brand, packaging design, etc. Exploring market segments, such as demographics and customer groups evaluating the usability of websites or other products or interactive services understanding a company, brand, category and product [6] the
differences between research Qualitative consumer and B2B qualitative research is used both in consumer and business-to-business (B2B) survey. However, qualitative search methods are used 4 € a € a € ;e Depending on whether consumers or business decision makers are being inter-viewed. In consumer research, a variety of qualitative methods
are used, especially in-depth interviews, focal groups and ethnographic observation. [7] In B2B survey, focal groups and ethnographic observation are used - much less frequency due to the nature of business decision-makers and in-depth interviews are most frequently used in B2B surveys : [8] Time-poor business makers often dona € ™ t have time
to watch in person focus groups, or by observation techniques that require a large amount of time for set-up. Many b2b decision-makers work within books that have guidelined safety / privacy standards. In addition, many are par-ticipants in the survey in their own time, and donbles necessarily want colleagues to know that they are taking part in the
study. As a result, face-to-face techniques that require interviewers to participate in their office (for example, face-to-face interviews or observations) are often not realistic. The target public for a study is often small and scattered by several local &, get interviewed in one place by a face-to-face focus group can often be unrealistic. Decision makers
often may not be willing to share confidential information in front of potential competitors, so the group's activities that need several people from the same donate t work. Typical General Procedure Defining the Objectives Research Project Planning [9] Select Design Data Collection Templates Sample Data Collection Analysis of the Report [10] More
detailed advantages and in-depth issues cost reduced, since the scale of this type of research is small discovering the "why" behind certain behaviors [11] Rapid turnaround: The direction of the research can easily be changed disadvantages on confidentiality and anonymity can cause problems during the presentation of the results. If the researcher
does not have enough skills, such as communication skill, the quality of research is likely to be low. The sample size is relatively small, the result may not be too precise. Qualitative research produces large quantities of data that requires a huge amount of work and work by the researcher. [12] vs. Quantitative market research Qualitative research
Objective is usually intended to have a look inside about opinions or motivations, while quantitative research uses data to simplify the result. The qualitative sample survey usually has a smaller sample size than quantitative research due to the complexity of your data. Qualitative data collection usually uses non-structured or semi-structured
techniques for data collection, for example individual in-depth interviews or group discussions, while the quantitative research sourced uses as questionneth Online rivers, on-street or telephone interviews. Result of qualitative marketing research are usually conclusive and can not be used 4 € a €
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